
Jumpstart Evanston 



TREY
research

Dave Kimball 
Director of Digital Marketing

Strategy creator, audience
refiner and campaign optimizer. 
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Toni Druce

Managing Partner

Brand builder, digital junkie and serial 

entrepreneur.
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Digital Marketing Covid to Today
Covid-19 Pandemic - Today

• Today’s customer won’t just browse your website —
they’ll check your app, interact with your digital 
signage, and engage with your brand across social 
media. 

• People are spending more time online than ever 
before. 

• The Covid-19 pandemic caused a massive acceleration 
in the quest for digital marketing. 

• Post pandemic the internet has become a lifeline for 
most businesses. 

• Companies have realized that they need to move 
rapidly into a digital-first model — or risk getting left 
behind.
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Digital Media Time Spent Per day – In Minutes
18 years and older United States from 2011 to 2024
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Source: Statista 2023
Note: 1,440 minutes in a day
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Why Digital Marketing Works
For both Small and Large Businesses

• Through digital marketing, there are many different 

ways to connect with your ideal audience. You can 

reach people who match your ideal customer with 

targeted advertising, stay in touch with current 

customers, and be seen by people who are actively 

looking for your products or services online. 

• It’s Efficient 
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Why Digital Marketing Works    
For both Small and Large Businesses

• It’s Efficient 

• It’s Measurable 
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• Adding to the incredible efficiency of digital 

marketing is how measurable it is. Using simple 

Analytics tools, you can monitor the performance of 

your digital marketing efforts to see what’s working 

(and what’s not). You can quickly optimize 

campaigns or adjust your budget and strategies to 

focus on the channels that are driving the most 

revenue.
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• Many marketing strategies require a major financial 

investment, which means you’re assuming a great 

deal of risk if your strategy falls flat. With digital 

marketing, there are many ways to promote your 

business at a cost that is comfortable for you. You 

can try a few different low-cost strategies and start 

learning what works. Once you’ve found the right 

approach, you can gradually scale up your budget.

Why Digital Marketing Works    
For both Small and Large Businesses

• It’s Efficient 

• It’s Measurable 

• It’s Scaleable

8



TREY
research

• One major benefit of digital marketing is that it never 

stops working. Even outside of business hours, your 

business is able to market itself online. With an 

effective digital strategy, you can connect with 

potential customers no matter where or when they 

are looking for your products or services online.

Why Digital Marketing Works    
For both Small and Large Businesses

• It’s Efficient 

• It’s Measurable 

• It’s Scaleable

• It’s Always “On” 
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• When you’re looking for a nearby restaurant, retail 

store, or other business, you probably turn to a 

search engine first. Your customers are doing the 

same thing. A strong digital presence can help you 

make sure potential customers are finding you online 

instead of your competition.

Why Digital Marketing Works    
For both Small and Large Businesses

• It’s Efficient 

• It’s Measurable 

• It’s Scaleable

• It’s Always “On” 

• It’s Perfect for Local Businesses
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• No matter what type of business you own and what 
overall digital marketing strategy you decide to use, 
your business needs an effective website. Your 
website serves as the foundation for virtually all of 
your other digital marketing efforts. 

How To Create A Digital Marketing Plan
For Your Business

• A Quality Website
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• A beautiful website won’t benefit your business 
unless potential customers can find it. Through search 
engine optimization, or SEO, you can improve your 
rankings in key search results and make it easier for 
customers to find your business online. Effective SEO 
takes time and effort, so it helps to start with a solid 
strategy. 

How To Create A Digital Marketing Plan
For Your Business

• A Quality Website

• Search Engine Optimization 
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• While SEO enables you to connect with more 
potential customers online, digital advertising can 
help you reach an even wider (but still relevant) 
audience. By using digital advertising platforms, such 
as Google Ads and social media, you have the ability 
to share the right message with the right audience at 
the right time. 

How To Create A Digital Marketing Plan
For Your Business

• A Quality Website

• Search Engine Optimization 

• Digital Advertising 
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• If you’re hoping to build and maintain relationships 
with your customers (while also boosting your 
visibility online), social media can be a valuable tool 
for your business. By building a presence on key social 
media platforms, you can share engaging content 
with your current customers and develop 
relationships with potential customers. 

How To Create A Digital Marketing Plan
For Your Business

• A Quality Website

• Search Engine Optimization 

• Digital Advertising 

• Social Media Marketing
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Digital Marketing 
Specifics

What options are available and why is it worth 
considering them? 
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SEO (Organic)
Be found by those already looking for exactly what 
you’re offering. 

• How is SEO done effectively? 

• How does Google rank certain website over others? 

• Why is SEO an important strategy?  
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Three Pillars of SEO
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• Highest converting source of 
website traffic

• Easier to maintain once you 
achieve rankings

• Pays off for years to come

• Solidify brand and online 
reputation

• Aligns with consumer search 
trends…will always be a viable 
digital strategy
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Benefits of  SEO 
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• Pay to play (immediate traffic)

• Bid on keywords in specific geo

• Track conversions (form submits, phone calls, emails, 
chats, etc)

• Optimize to the best performing

• Includes regular paid search, GLS, GMB ads

• Important metrics: 

• Impressions

• Clicks

• Click Through Rate

• Conversions
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Paid Search (PPC) 
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Examples: 
Search Ads: GLS (Google Guaranteed):

GMB Ad:
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Programmatic Display and Video
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Connected TV
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Digital Audio
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Email Marketing
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Why? 
• Stay in contact with your audience
• Reach customers quickly
• Easy to measure
• Affordable
• Allows for targeted messaging
• Almost everyone uses email

The 5 ’T’s: 
• Tease
• Target
• Teach
• Test
• Track
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Social Media
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Benefits of Social Media Advertising
• Reach new customers
• Low entry cost
• Gain audience insights
• Wide range of formats/audiences
• Humanize your brand
• Stay top of mind…another touchpoint
• Customer and audience engagement
• Targeted ads
• Retargeting
• Generate more traffic and leads
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Thank You
Xo Xtreme Marketing

XOMarketing.com
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